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Abstract/Detail
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Guan, Kaiyu; Ngo ™

Abstract/Detail

Land Measuren
Dillon, Andrew; Ra

region is expected to average about 3 percent in
2016, or growing by 1.2 percent in per capita
terms. Since 2013, MENA has not been able to
escape the spiral of slow growth for a number of
reasons: prolonged cheap oil, with the market
settling into a “new normal’ of low oil prices for
the next sewveral years; incidents of civil wars
(Figure 1.1, right panel), that have severely
damaged the economies of Syria, Libya, Yemen,
and Iraq; and the impact of forced displacements
on the economies of Lebanon, Jordan and
elsewhere in the region. All of these factors are
expected to dampen short-term  economic
prospects in the region. If the recent truce in Syria
and the ongoing peace talks in Yemen and Libya
materialize - in turn reducing the spread of
insecurity and conflict elsewhere in the region -
economic growth in MENA could improve over
the forecast period (2017 and 2018, see table 1.1
on page 4 of the report). But the base case
estimate is that real GDP in the MENA region
will grow close to 4 percent in 2017 and 2018, still

t Lili Mottaghi, Economist, Office of the Chief Economist,
The Middle East and North Africa Region (MNACE), the
World Bank.

Sources: World Bank and Global Terrorism
Database.

How do people in MENA evaluate their
prospects? Macroeconomic indicators, such as
GDP growth and inflation, are indirect, albeit
important, indicators of people’s current and
future welfare. It is useful to compare these with
people’s their
welfare. Subjective Well Being (SWB) indicators,
such as Gallup’s life satisfaction index, the
quality of life as expressed by the

citizens. Specifically, they answer the following

own assessments of

April 2016 - Number 156 -1
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A Growth Model with Corruption in Public Procurement: Equilibria and Policy

Implications
Brianzoni, Serena; Coppier, Raffaella; Michetti, Elisabetta] IDEAS Working Paper Series from RePEc, 2012.

Abstract/Details
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ED Full text availability: | Dl :
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Abstract Translate

We study the relationship between corruption in public procurement and economic growth, within the Solow framework in discrete time, while assuming that the
public good is an input in the productive process and that the State fixes a monitoring level on corruption depending on the tax revenues. The resulting model is
a two-dimensional, continuous and piecewise smooth map describing the evolution of the capital per capita and that of the corruption level. We study model
from the analytical point of view: we determine its fixed points, we study their local stability and, finally, we find conditions on parameters such that multiple
equilibria co-exist. We also present numerical simulations useful to explain the role of parameters in the long{run path of the model and to analyze the structure
of the basins of attraction when multiple equilibria emerge. Our study aims at demonstrating that stable equilibria with positive corruption may exist (according
1o empirical evidence), even though the State may reduce corruption by increasing the wage of the bureaucrat or by increasing the amount of tax revenues used
1o monitor corruption.

Unavimeami Ewisl STUDE DF MACKRATA
Lhpertenenis di Kromsmaa ¢ (et

A Gromth Model with Cormaption in Public
Procurement: Equilibria and Policy Implications

8. Mo, 2, Coppeer, B2 Mackett]

(uadome i {igmrtivenis n. &%

Dusvembier. 2012

Multiple equilibria in a discrete time growth model with corruption in public

procurement
Brianzoni, Serena; Coppier, Raffaella; Michetti, Elisabetta| Quality and Quantity 49 6 (Nov 2015): 2387-2410

Abstract/Details

B Full text availability: © Gl v ,
e Check for full text via 360 Link

an article published in Nov
Abstract runsie 2015 in Quality and Quantity,

We study the relationship between corruption in public procurement and economic growth within the Selow framework in discrete time, while asst

public good is an input in the productive process and that the State fixes a monitoring level on corruption depending on the tax revenues. The resy (S p rl n ge r; 20 1 5 I m pa Ct Fa CtO r

a two-dimensional, continuous and piecewise smooth dynamic system which describes the evolution of the capital per capita and that of the corrt
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SOLUTIONS FOR ECONOMIC DEVELOPMENT IN RURAL
REGIONS: THE CASE OF THE NORTHERN FREE STATE REGION

Daniel Francois Meyer
North-West University (NWU)
South Africa
daniel. mever(@nwiLac.za

ABSTRACT
Globally more than 50% of the world population are urbanized. Rural regions, specifically in
developing countries are in socio-economic decline. This research has the primary aim to
analyse the state of rural development in South Africa. Rural development is defined as a
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significant improvement in quality of life for the
' the poor. More than two-thirds of the world’s
ifrica has similar rural poverty statistics. Rural
the last two decades due to a lack of sustainable
s since 2010 prioritized rural development in an
ervice delivery, but the implementation of a
still not integrated or successful. The research
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razvoj upravljanja d

Abstract/Details

Investigating Us
Vanichvatana, Sontl

upravljanja d.o.o. (4§

Abstract/Details

methodology included a theoretical review of rural development in South Africa, and a case
stucly focusing on the Northern Free State region. The Methodology also included a qualitative
assessment of the study region, indicating below average compliance with best practice
principles. Requirements for successful rural development and best practice rural development
guidelines were also formulated for the study region in reducing poverty and to stimulate
development. Some of the research findings include the discovery that rural regions have the
potential to be popular again for reasons such as a quality rural environment, technological
“space shrinking” and food security. Rural development requires a strong and committed
government: strategies should focus on specific labour intensive economic sectors, such as
tourism and agro-processing which links to manufacturing. Of further significance is the
development of indigenous knowledge as well as the protection and maintenance of rural towns
as service centres.

Keywords: Best practice. Northern Free State region, poverty, rural development, solutions

1. INTRODUCTION

Rural development can be defined as the improvement of quality of life by developing
capacities that promote community participation, health, education, food security,
environmental protection and economic growth in order for community members to achieve
their full potential in a rural setting. Rural development should include aspects such as human
development, natural resources, economic growth, infrastructure and policy development
(Centre for Sustainable Development, 2008, p. 4). A rural setting is an area that is dominated
by agricultural activities and land uses, with low population densities and includes towns as
service centres in a rural region (Meyer, 2013, p. 261).
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An Insight into the Buying Behaviour of Urban
Consumers towards Casual Wear-

4 g

e the influence of

;gl‘. 3‘ b of functional and

0 Selec]

Stock-n
Skarbec|

Abstra

Cutanel
Zhou, Li

Abstra

Human
Edgintor
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Abstra

The rai

JEN . .
Jing behaviour of
consumers o] branded casual wear in the city of

Kolkata (India). A total of three reference group
variables were tested along with eight variables each
of functional and perceptual features {attributes) of
casual wear brands. This investigation has been done
to test the differences occurving because of gender
and/or education of the respondents. No difference
was found in the buying behaviowr of males and
females for reference group. Similar was the finding
when these variables were tested with the education
level of the respondents.

Among the variables of attributes, it was found that a
difference existed among the men and women and also
the levels of education when it came to giving
importance to fabric quality of the casual wear while
making a purchase of the same. The importance of
stitch/workmanship differed between the two genders.
A sense of belonging and an increase in social status
as gains from the purchase of a brand of casual wear
were attribute variables for which a significant
difference was found depending wpon the education
levels of the respondents.

Keywords: Buying behavior, casual wear, reference group,
perceptual/functional features, hedonistic.

. - -
é§n Empirical Evaluation

Lall Seema’ and Mukherjee Shankha™*
te (Department of Management), |, Moira Street, Kolkata- 700017, INDIA
njan Avenue Branch, Ground floor, 271 Chittaranjan Avenue, Kolkata- 700 006, INDIA
ikha mukhenee@yesbank. in, shankhamukherjee@vahoo.co.an

casual wear. In this regard this study has been undertaken
io elicit opmnions of the consumers of casual wear and
conclude about the influence of referral groups and the
importance of various atiributes on the buyving behaviour of
the consumers of casual wear.

Review of Literature

Clothing has been cited as one of the principal means open
for achieving prestige or status®, Kim and Han® found in
their research on black consumers that they had unique
perceptions of branded apparel. O' Neal’ confirmed that
this set of consumers use dresses as a visual evidence of
their ethnicity.

McKinney et al® conducted a study to determine the
relation of selected social factors namely reference group,
social participation, fashion involvement, clothing benefits
sought, social environment to the clothing buying
behaviour patterns of black college consumers. Their
sample consisted of black students attending two US
universities. The survey method of data collection with a
five point Likert scale was used. A factor analvsis with
varimax rotation was run and they identified six factors of
clothing benefits sought. Analysis of variance tests
({ANOVA) was used to test the relationships and significant
differences  between the mean responses. Social
participation and social gathering (which are components
of a sense of belonging) were significantly related with
buying behaviour. No difference in buying behaviour was
found among the black college consumers for the variables
of reference group and clothing benefits sought.'

Zhang et al"” studied the importance Chinese consumers
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Country Forecast China April 2018 B H AR s

Country Forecast. China; New York, (Apr 2018).

Full text Abstract/Details

Abstract Translate

2017 2018 2019 2020 2021 2022 Real GDP growth (%) 6964 6.3 6.2 55 53 Consumer price inflation (av, %) 1524 3.1 3.0 2.4 2 5 Budget balance (% of GDP)
-3.7-3.5-3.8-4.0-3.9 -3.8 Current-account balance (% of GDP) 1.4 1.4 1.3 0.8 1.0 0.9 3-month Treasury rate (av; %) 4.8 5.0 5.0 4.6 4.4 47 Exchange rate Rmb:US$
(av) 6.8 6.4 6.6 6.6 6.7 6.8 Economic growth will slow to an average of 5.9% a year in 2018-22, from 7.1% in the previous five years. The rate of consumer price
inflation will accelerate modestly against the historic period, owing to a rise in global commodity prices and domestic pricing reforms. 2017 2018 2019 2020
2021 2022 GDP (USS$ bn at market exchange rates) 12,264 13,989 14,772 15,975 16,999 17,869 GDP per head (USS at market exchange rates) 8,937 10,148

10,669 11,489 12,175 12,751 Personal disposablg’ ot oot o ’Wi cotToonT oo e I(I ' = FI TTTo Tt T oTn
Public finances Real GDP GDP by sector Direct investment flows
6,421 6,908 7,345 Household consumption per h™ . oreppy Rl v )7 (%hof GOP) € (ussbm)
opportunities offered by China's large economy, | ==Pubic deb; left scale S e [y 6 —griculture I =—=Forsign directinvastment; left scals
— balance: right scal .0 | = == {verseas direct inve: right scal
averages (%) 2013-17 Population (m) 1,372 3 PO 4q.0 e Ll e e
power parity) 23,3458 Real domestic demand gl 3.0 \\_‘ // w$ \ 3 :zz [ = s
8.0 i
More \ / ” a0 m_\_l_\ilm
1.0 260 -120
o %\ i 30,0 250 -14D
0.0 / —— 0 N \ 20,0 Al i
5.0 e i ) —————— £ \\ b
Full text Translate i N I B ‘EE = Sl
B B R T T T I N B | T
X I J— g & g g
chlna—h|ghl|ght$. Polltlcal ﬂutlook Source: The Economise Intelligence Unit. Source: The Econamist Intelliqence Lnit. Saurce: The Economist Intelligance Unit, Source: The Economist Inteltigence Unit.,

China's president, Xi Jinping, will remain the dominant figure in the ruling Chinese Communist Party (CCP) in 2018-22_He has consolidated power rapidly and
already signalled his intention to rule beyond 2022-23, when he was previously due to step down in line with a recent convention of once-a-decade leadership
transitions. We expect Mr Xi to succeed in his aim, given his control over CCP organs and a lack of discernible opposition. Mr Xi's dominance promises smoother
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@ Topic Guide

OXFORD
ECONOMICS
» Business Monitor Intermational (BMI) Industry Reports

Oxford Economics

+ Fieedoma Focus Reports

+ Just-senes Market Research Reports ? ,f
o /—\_F: / N\ e

» The Snapshot Series Industry Reports

@ Commaodity Reports [ ] ﬁ:ﬁ 531%1:% ?ﬁ EEH

s Feonemust intelligence Umt (FIU) Food, Feedstull, and Beverages
/J_r -—>\ZA AY i 2 /J_r
« BFREFETAMS MEFREERES

+ Topic Paths

@ Industry and Market Research

+ Oxford Economics Commaodity Price Forecasts

Company Reports

» Hoovers Company Records

Industry Forecast

@ Country Reporls

Economist intelligence Unit (EIU) Country Data | l S

Economist Intelligence Unit (EIU) Country Finance & Forecast Reports

s Oxtord Economics By Country Industry Forecast O .
verview
s Oxlord Economics Country Economic Forecast
OxResearch Daily Brief Service
° ¥ # GDP is expected to rise by 1.8% in 2016 and expand by 2.3% in 2017, Owver the next 10 years o 2025, GDP is predicted
+ OxResearch Country Profiles o grow on average by 2.0% a year.
@ Siarup Tools « Manufacturing output growth is forecast o be higher than GDP growth over the next decade. Manufacturing output is
» Business Plan Samples axpacted 1o increase by 1.4% in 2016 and expand by 2.9% in 2017. Over the next 10 years to 2025, manufacturing

oulput is expected ta grow on average by 2.4% a year.
+ Guides, Templates & Tools

» As a result, the share of manufacturing output in GDP is projected to rise from 12.6% in 2015 to 12.8% by 2020 and rise
to 13.0% by 2025. Over the same period, the share of service sector output in GDP is expected to dedine from 78.3% in

@ More Featured Content
2015 to 77.9% in 2020 and fall to 77.6% in 2025.

» ProQuest Business Dissertations and Theses
= Husiness Cases

* Market Research Heports
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May 2016

China - Top 10 Fastest Growing Industries

China: Economy 2015
(Annual percantags enanges unisss specifisd, 2010 pricss)

'5 52 4R R Y
: 2 \Z\‘I/):[ < =
T [P ——————— 6.5 Motor vehicles. |

OXFORD

; w OXFORD Ta
T, China: Industrial production Country Economic Forecast ECONOMICS ECONOMICS
P i
" W Aot ey
P f— Key Facts
" [R—— .
o [aiwan
itk <
Copyright (C) 2016 Oxford Economics . china Head o sisle Presitent TSAl lngeven b Tawert
= OXFORD o ot goverrment: prees LN Crun
H . Highlights Poitical sysier: Mufs-party demcracy
| ignlig it o next presitenio elecsin: January 2020
“ Dt of ne d legistative: election: January 2020
. — * Tsal Ing-wen was inauguraled as the new President The uncertain state of foreign demand, logethes with | Taicrung
o Fonecast of Taiwan on 20 May. The leader of the China-critical Inereasing regonal competison in the elactronics. TRANGRUE e
! 1 o S
[En privs prem prm prems em e = pove = DPP has promised to refom the indusirial sector and ‘sector, will continue 0 weigh on industry and \g-term economic & social development "
diversity Mairiand rest of 2016. Maarig?
Seures: Oufors Econaemics: S Qe Ecanomes China's importance for the Taiwanese economy. We
More posiiely, he laiest manthy daia suggest that GO per copila (USS) 2302 8201 14018 22662
expect her " intstion () wn a1 o131z  Tabnan
adminisiraiion, whds polrcsi isks shouid remsin 77 23 mz s Aeitang
dustry Fo = . (afer rsing 2. in (ol 47 938 863 840 LY
ained Q1), as retail sales were Up 2 3% on the year in Apri. Life exectancy (years) 0B 733 4B TES ino-nakung’
B a fe: o « Revised national accouns data show hat Taiwan's However, a sharp rise in food prices in earty 2016, [Scuree : Qiferd Evonomies & Werld Bank
economy grew at a faster pace than previously boosting CPI inflation has dampened purchasing —
culure a0 20 25 22 14 [ =
e L — troughi n 01 2016 - wih seasonall adusied GOP power ai he margn, abell e pres uee may have [T Mideren
Extraction 50 z =] up 0.5 helped by a substantial irade staried lo sse in May. T Sousce :ClA Factbock
50 LT surplus and modzst growth in domestic demand. Anciher concem Is the 1oss of momentum in the o + Easier Asio, bordering the East Chins Seo, Prilippine.
Consumer non-durabie goods 7o 71 E T3 However, he expansion in net rade was driven by Labecs e, e e umployment et o ey s, Soulh China Ses, and Taswan Stsi, aoeh ofhe Frilpgants,
nsumer durabie goods (1. P off e southessie casst of China (CIA Fackions
= “durabie good: 75 13 ¥ T import vehumes falling more significantly (-1.7%) than aver the last year, employment growh has siowed . "
Trvestment goods e 80 T exports {0.5%). And the latest rade dats suggest i e o Y 2 et o o — e — = ——
exports have remsined shiggish in 02 s0 e Dug-ber novorige ewedi ratings & owtioo
Intemmediato goods X1 z e oot e oo shoh i G2 e st Sm i 2013, T . uncermne
Stes = - o, Imparts have ploked up. consumer confidencs. Faen Re (Posiie) A (Posiive) Deveioped economiss (verags) 760
£ . i o A3 (Ststie a3 Stz Emerping cconomies (erage) 378
Senices 5 E] [E] ot P indusial Overal, we exp guarterly GOP grouth s e o iy Dl -
Gross value added 5 5 60 weak, “”"f “1“’" - of 0.3% in (22, followed by a gradual acceleration
5 5 59 % r:ir:‘* the Nicke! ﬂ”‘e"r‘;““:‘:ﬂ il ":‘;';E“ @ thereafier, Our forecast for 2016 as a whole is now,
Source: Dxiora Economics persting conditions in hay. 1.1%, sightly down on the previous estimate of 1.2%. e Source: Trnsparency Inermationel
[Secving sysiem 100 = ighty lean, 0 = highy carnapt
° 15 34 70 625
S ——— v, A s specified i PR YE RN Y I "YUl Composition of goods & services exports 2014
= [FO! (USS bilien) 38 44 -8 89
‘Domestic Demand 38 15 15 25 33 33 e
Devtservee USSbilery 385 382 w7 753 2
Private Consumption 33 23 20 21 31 33 [Dett servies (% of exports) 521 208 214 473 aon
Fixed Investment w1z 45 oz 35 40 et oot o oy ia e sus
Stockbuilding (%of GDP) 02 01 0 o2 03 o2
Govermment Consuen ption 38 23 32 20 26 286 il production (000 bpd) 31 1 0 Taom. A
‘Exports of Goods and Services. 58 02 08 20 32 42 O consumpéon (000 bod) 842 T s o .
Imports of Goods and Services 57 08 23 28 38 a2 Sonmnn : Chord Fiocnersion ' Viostd Bark | E
Gor ECR T T 20 a0 33 s
Indusrial Production 6s 7 w8 27 a7 38
Consumer Prices 12 a3 13 14 15 18 o [
Government Budget (o1 GOP) B8 @8 2 a3 a4 a4 o Kang, Ching o
Trade Belance (Sun) ms s 1 e3 w4 e United Ststes .
Gurrent Account ($on) ®s s e o ™3 ms Eurogean Ueicn (281
Current Balance (4 of GOP) MR W5 12 w5 w1 ne seospore
Shork-Term Intarest Rates () 05 05 04 05 oe 0
Exchange Rats (Per US$) ma  me w0 w2  ms  ms

Ecomemist: Devis Schockenpoll, Ecenomis | Tel: +44 1485 268320 | e-mal: dscheotenh ofifhexordecenermics com

Ecanomist: Disid Schockenholl, Econarnis! | Tel: 444 1865 268 930 | memsit: dechockenholl Goxfordeconamice. com
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Business
@ Topic Guide ] Company Overview Competitors List
+ Topic Paths » 1 Infinite Loop Company 6ros3 Revenoe et Profit Met Opersting Cash Flw
B Cuperting, CA 95014 United States i Margin
i -2y Phaone : *1*408~396~101 :
@ Industry and Market Research Fax : +1-408-974-2483 Acer SB,0N.85M 0.23% (526.29%)
g/ fururn appla.cam f Adobe Systems $479551 m.86% $1,469.50M
» Business Monitor Intermational (EMI) Ir| sk Sirl 10 name the most successful campany in the world and it might respond: Apple. In terms af profit, revenue, Amazon.com 5107.006.00M 154% 511,920.00M
market capitalization, and consumer cached, it certainly ranks right up there. The iPhane, in it ninth year and - » ATET [ OM 535 880.00M
seventh generation, has been the comgany’s golden goose, generating twa thirds of the campany’s revenue. Other 146,801
= First Research lamiliar Apple products = MacBook computers and iPad tablets = each account lor about 10% of sales Services Best Buy $39,528.00M $1322.00M
such as iTunes, the App store, and Apple Music add another tenth ar so. Mostly & consumer-oriented company,
- Apple has inked alliances with IBM and Cisco Systems to deepen its penetration of the enterprise market. About eckuervy (iop Competitor) $2.60.00M S257.00M
* Freedoma Focus Reports 60% of revenue cames from overseas. | Bose $2.500.00M =

K Cisco Systems 549,247.00M . §13,570.00M
Key Information Comesst 574,510.00M $18,778.00M

+ Just-Series Market Hesearch Reports
DUNS Number Creative Technology

Loeatian Type ]
» The Snapshot Series Industry Reports Subsidiary Status [-Link
Manufsetirer Dell
A . ’ ” Company Type My
@ Commuodity Reports PRUDEN Plant/Facility Size {sq. 1) People :ﬂ::“’“ Annual Balance Sheet
Owns/Rents - :
. vell ki Foreign Trade Fujitsu Technalogy Saluti All smounts in milions of US Dokars except per share smounts.
s Feonomust intelligence Umt (EIL) Food, e Employees Google (Top Competton
Tatal Employees WP (Ton Competit
o Feonomst Intelligence Unit (E1U) Indus I-¥ear Empioyee Growth Titie Name Mg Salary lnc‘c“ ""':" or)
Employees At This Locatior] N N orpora;
. Brast Year of Founging or Change] Chalrmsn Or, Arther B, (At Lesksgn 85 - B Jasels
+ Oxford Economics Commaodity Price o Primary Industry CED Mr. Timathy D.(Tim) Cook 55 $2,000,000.00 Intel R R S 2088 Sap20M So0 200 S0 200
Phane Pri SIC Code
ey R Pflx:: et oo U\rlﬂ:“f:!\' E. (Jeff) 52 $947.596.00 Iriver ;:Lm - 048400 0 a0 1azs00 0
1 Tradestyle Kyocera vl 2900 30,4100 2900 nga00 18200
Latitude/Longituge SWP and CFO Mr. Luca Maestri 52 $1.000,000.00 Lenavo Inventaries 2200 2.345.00 2man ) e
jers Company Records ) ) Chief Design Officer M. Jonathan Ive - Other Current Assets 28100 243800 58600 smzi0 645800
» Hoovers Company Records Key Financials o . 16 Hectronics Idil:u"n!ilulk T T e T e
SVP Retail and Oniine Stares Ms. Angela Ahrendts 55 000.000.00 WediaNet Digita s ] b e Al o]
« ProQuest Annual Reports Collegfion ;L:Iul‘\ls'e;;'inﬁ SVP Internet Software and Services  Mr.Eduardo . (Eddy)Cue 52 $1.000.000.00 oot Hever Reneenreat . R aneann it s
I — SVP Software Engineering M. Craig Federighi % - NIV Rolworks Tetal Assets 2158800 0am00 amga00 2020080 806400
& Country Reports Net Income SVP Hardware Engineering M. Daniel {Dan) Riccia 51 §1,000,000.00 B
A gl I"Year Net Incame Grawth SVP Warldwide Marketing M. Phillp W. Schiller 55 49494200 v
Tatal Assets
+ Economist intelligence Unit (EIU) Country Data Market Value SVP, General Counsel, snd Secrelary W, . Bruce Stwell 5 5.000,000.00 Nokia
Prescreen Scare VP Hardware Technolegies M. Jokmy Sreul = Oracle Sharehalder's Equity
» Economist Intelligence Unit (EIU) Country Finance & Forecast _ :"“':.'n'"lnc'“m' " :' :"'LT[“'"” - Panasonic Corp Sop 20 Sop 2008 Sp 204 Sop 200 sy 202
Company Rankin R Sarvice S Philips Electronics Prefered Stock Equlty - - - - -
» Economist Intelligence Unit (EIL) ViewsWire i i unesSpors Prtner arketing M Josh Ligpman - T o —ein s Frviops nzom
_ ; 4, R Executive Vice President M Brian (Bri) Bedard - Shures Outstanding ) e s T prey s
s Oxtord Economics By Country Industry Forecast Do Janes ot Ttses Senior Vice President Mr Dan Whisenhunt - Samsung Electronics
SanDisk
1in T Gisbal 500 (Juse 2015) First Vice President Of Human Ms Ann Bowers -
s Oxlord Economics Country Economuc Forecast 3 FORTUNE 1000 Liuse 200) Resurces
Vice President Engineering Ms Lucy Chen -
+ OxResearch Daily Brief Service Vice President Of Product Design Mr Doug Field - J— Listilties
? BE6541-3770 - HOOVERS. Vice President Of IT Wr Dconnar Nial = BESARIITO - NOOVE — Sy 2006 ipite bl w00 Spte
+ (nResearch Country Profiles ] Vice President Product Design Mir Dan (Danny) Ricclo - Accousts Payatie 720400 5,450 00 305600 2236180 amon
Vice President Legal Marketing Mir Kevin (Kev) Saul - Sheet-Tem Det NS00 8.0 & 3800 -
= " g " i i - - Other Current Lisbilities B.082.00 454000 We00 a0 1254.00
@ Startup Tools mﬂi‘:’:‘mm“m Wr Rickard (icky Alen Totsl Curreat Lisbilities 15005.00 B0 &3,84800 1165000 msem
" Leng-Term Debt Tenm ,868.00 amaT00 1,960.00 000
B N Director Df Desktop Marketing Mir Tom Boger - - IR fviyed e Sacrn Pty ameh
b L Director Of Carperate Technology Ms Stephanie Cheng - - Toted Lisbikties ELAL00 Tuzenn 200 mA5100 STASAD0
Directar Mr Paul Coburn p -
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Executive Summary

Britehobile com is service: ez mabile phone bills &

recomenend the plan that would best serve the uses’s voice, data, and media needs. This servic

SMALL Oxford University |
- is the result of over four y by team af ind has heen tesied =

BUSINESS Said Business School
ECONOMICS

‘agains the sctual user records of gver 100k mobile subseribers.

The EL and 1S mobile tekecommemications market encompasses aver 664m users. This

markes s characterized by a0 increasingly large numbes of providsss, a complex variesy of

Journal of Global et bty e e e ooy st e s

AN EnRspEheteig: S Andrew Bergbaum
» . m . " H - 3 s consumess either select 3 that &5 puese for their s ! H
Entrepreneurshi Rt o - e -
Cecile DeVino penahias o select a plan ta they under-utilizs and pay bizh manihly charges.
Saheel Shah
d B il and efficic Ohur wmguely
Research Exthe Tang iy e |
persanalized recommendations save wsers an average of 19,4%; $110 per year, BriceMobile.com ‘
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: by 20000
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‘Summary of ARPU & Churn

Sensitivity
% i i service users
% change in EriteMobile referrals
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AT AN NA chum rate UK EU us UK
w ot “\'3:.“ % BrilteMobile subscribers Prepaid ARPU $2110 51950 §3300 (S 25324
i EoTEE Conract ARPU $8996 §7600 $5540 (% 107950
Blended ARPU $46.25 §38.40 5581 (S 555.01
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referral fee revenues

EU chim rate . Users (m) 85.5

B5.5 468.9 195.0|
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First, the paper empirically examines the growth of nonbank deposit liabilities (NBDL) of the Islamic banks of Bahrain during the pre-global financial crisis
(PREGFC) and the global financial crisis (GFC) to determine whether the global financial crisis (GFC) has had any impact on that growth. The paper finds that
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According to traditional Chinese medicife. the pericardial meridian is associated with the References
pain or fullness m the chest, palpitatior, depression, restlessness, manic or depressive
_disorders, nausea or vomiting, hiccups, ghstric pain, and distension in the upper abdomen @MWWM Visible Holism, Butterworth-Heinemann, Oxford. 2001, §
(Bai and Baron, 200 4=t pathetic modulation of both heart and gutis largely ~ Belluominu, I, R.C. Litt, K.A. Lee and M. Katz. Acupressure for nausea and vomiting of pregnancy:
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